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FORWARD-LOOKING
STATEMENTS DISCLAIMER Alsea

* Certain information contained in this presentation, particularly information regarding future
economic performance, finances, and expectations and objectives of management constitutes
forward-looking statements. Forward-looking statements can be identified by the fact that they
do not relate strictly to historical or current facts and are generally contain words such as

"believes,” "expects,” "may,” “will,” “should,” “seeks,” “approximately,” “intends,” “plans,” "estimates”

or “anticipates” or similar expressions. Our forward-looking statements are subject to risks and

uncertainties, which may cause actual results to differ materially from those projected or implied

by the forward-looking statement.

* Forward-looking statements are based on current expectations and assumptions and currently
available data and are neither predictions nor guarantees of future events or performance. You
should not place undue reliance on forwardlooking statements, which speak only as of the date
hereof. We do not undertake to update or revise any forwardlooking statements after they are
made, whether as a result of new information, future events, or otherwise, except as required by
applicable law. For discussion of some of the important factors that could cause these variations,
please consult the "Risk Factors” section of the Company’s most recent Annual Report.

* Nothing in this presentation should be regarded as a representation by any person that these
targets will be achieved and the Company undertakes no duty to update its targets.
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SAME STORE SALES 4Q23 Alsea”
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* Including global casual dining & Vips in Spain
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LOYALTY
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SUSTAINABILITY N For the first time:

—~ Double Materiality Assessment 2023
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DEBT MATURITY PROFILE Alsea™
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FINANCIAL RATIOS

L, RK
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4023

Total Debt / EBITDA

2.5X

Net Debt / EBITDA

EBITDA / Interest Paid

The financial ratios presented in the table above were
calculated without considering the effects of IFRS 16
nor the restatement due to hyperinflation in Argentina.

.9X

L. 2X
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Bolsa Mexicana de Valores

Paseo de la Reforma 255, Col. Cuauhtemoc 06500.
Ciudad de Mexico.

Conference Lunchand Cocktail Visitto Operations Center
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ALSEA DAY 24
Alsea

Program

8:30 AM - 9:00 AM

Alsea

Registration

9:00 AM -11:00 AM

Conference

Agenda

*  Chief Executive Officer

*  Chief Financial Officer

e  Commercial and Business Development
*  Starbucks

* Domino’s

*  Casual Dining

11:00 AM -12:00 PM

12:00 PM - 12:15PM

Mexican Stock Exchange Offices
Paseo de la Reforma No. 255

Q&A session

Transfer to P.F. Chang’s Reforma 222

12:15 PM - 02:00 PM

Lunch & Cocktail at P.F. Chang’s

02:00 PM —-03:00 PM

Transportation to Operation Center, Tlalnepark Il
km 27.5 Carretera Lago de Guadalupe, Col. San Pedro
Barrientos Tlalnepantla de Baz

03:00 PM —04:00 PM

Guided visit to Operation Center

4:00 PM - 5:00 PM

Return to Mexican Stock Exchange offices
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